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Course Description：

Introduction
The Global Passport Program aims to nurture Japan’s future international 
leaders who are able to connect Japan with the world in new and 
innovative ways. 

Over the span of a semester, this workshop class will delve into the world 
of branding. We will start by looking at what a brand is, how its 
constructed, learning how to use market research to better understand how 
brands are consumed, to working through real life case studies and 
developing together potential strategies for some of Japan’s leading 
brands in connecting with foreign customers.

Structure of the Class
Each week, the class will be split into two parts. One half will be the 
introduction of a topic (see week break down for more information) and 
the second half will be dedicated to open discussion and student 
presentations, based on research done outside of the class.

The class will be split into 3 or 4 of sub teams. Each team will be 
designated a Japanese brand to explore as a reference point for their work. 
Every week, each group will be given a couple of questions that connect 
to the weeks topic to explore in regards to their brand. These findings will 
then be briefly presented (10-15min) to the rest of the class, followed by a 
discussion. At the end of the semester, each group is expected to compile 
their research and findings and through that develop their own hypothesis 
how their brand could work abroad.

The results of the research will be presented in the final two session of the 
term.
Textbooks：

None - material will be provided in class
Reference Books：

None - material will be provided in class
Lecturer's Comments to Students：

Dear Students,

My name is Sven Palys and work as a brand consultant at a global brand 
strategy and research agency. I have been working with some of the 
world's most respected brands in Japan, while also increasingly helping 
Japanese companies go abroad.

In this class, I will be taking you through the basics of what a brand is and 
will teach you how to research and help brands connect better with their 
consumers.

It promises to be an exciting term and I am thoroughly looking forward to 
teaching you, but also learning from you over the coming months.

All the best,
Sven Palys
Questions/Comments：

Should you have any questions, please don't hesitate to get in touch - 
sven.palys@gmail.com
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