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AYEaF7—2atl - Y—EX - 7—F70Fv (F
COMPUTATIONAL SERVICE ARCHITECTURE (Language:

fEE ZHE —18
Instructor Kazunori SUGIURA
AR KB2H 3 BFR

Date and Slot Wednesday 3

HESE (G

Course Description
This course is focusing on computational services which are used in the Internet. Services and application used
network, have designs and implementation to withstand scalability and performance.
Such designs include
client-server, or peer-to-peer mechanisms, application protocol structure, definition method in data structure,
operating system structural design, and user interface. This course will be using
some typical distributed operating system with some services application to understand the mechanism of
computational services
used inside the Internet.

HiRFE - BERE

Prerequisite or Related Course

eSS

Course Requirements

R
Class Room
C3502
KAV TAUBEDIZE. FvUNIADSEREICBMTBZIFIECESOBEZFBTEET
* For online classes, this classroom is available for those who attend classes on the campus.

RERE

Type of Class

NA Ty RIRE (MEHLIES > 51> TOFEE) Hybrid Classes(attend classes on campus or online)

REENRYZER R

Active Learning Methods

KER. R REB  ZRNOHER - RBICEV T, ZENBSEBL. FROFITERICL>T, HERNBICEY 3
RERDBAR

Lab / Skill-development / On-site fraining: An educational approach in which students deepen their understanding of educational content through
first-hand experience and trial-and-error by initiating their own activities at facilities and accommodations both on and off campus.

F—T7—F

Keyword

FENFBT SFEMM - VT ME

yandr ials /

You are required to use your own notebook computer with about 20GB of storage for Virtualbox.

REICET 3Ei8%

Contact Address for Inquiry Regarding the Course

uhyo@kmd .keio.ac.jp

FEBE BROFELY

Objective and Method of the Course
This course is focusing on computational services which are used in the Internet. Services and application used
network, have designs and implementation to withstand scalability and performance. This course is an
extension of Pipeline | Technology Track. Such designs include client-server, or peer-to-peer mechanisms,
application protocol structure, definition method in data structure, operating system structural design, and
user interface. This course will be using some typical distributed operating system with some services
application to understand the mechanism of computational services used inside the Internet.


https://archiver.kmd.keio.ac.jp/cgi/class/syll_view.cgi?2025_29676+3d778ae6b77ff9f6
https://archiver.kmd.keio.ac.jp/cgi/class/syll_view.cgi?2025_29676+3d778ae6b77ff9f6

EEFE (FYE - ®EF)

Preparatory Study

(Advance Preparation, Revision, etc.)

none

it - BEXH

Textbooks and References

fRILERE - B8R - RRSHEDSEL L

Assignment, Exam and Grading Details

Full Participation to class with assignments.

FEEE1T

Grade Type

S, A, B, C,D

RBRUE

Practitioner Faculty

BYUEICEBRYEENS N4 / The instructor(s) do not include Practitioner Faculty.

EfELoEE

Nofification for the Students

1BREHE

Course Schedule

Class No-1 2025-10-01 (Wed) 13:00 - 14:30

Introduction

BERE

Infroduction to Seeds of Computational Service Architecture.

Reviewing the virtual Box and understanding the installation method of Debian Linux Platform
BEOHE, 5FLUSEROEBETIRATIRRZERS.

VirtualBox% f# > TLinux DebianDIRIFEFHEBHE T 5. DebianxEICSEDERTEY —E X2 EET
3.

Class No-2 2025-10-08 (Wed) -

Installation of Debian Linux
Installation of Debian Linux
Installation of Debian Linux
Debian Linux @1 > X k=)L

Class No-3 2025-10-15 (Wed) -

Understanding files and directory structures / Modifying_files
Understanding files and directory structures / Modifying files / User permission and Process

Understanding the storage mechanism of an Operating System

in example of Debain Linux. File and Directory creation,

static link, file type, and permission

Knowing more about file editor application. vi, emacs and etc.
Understanding vi editing sequence by installation and configuration
process of apache2 and Debian.

T7AINLET1 LY M) DOBEEM S

Class No-4 2025-10-22 (Wed) -

User Permission and Process
User Permission and Process

Understanding the basic principle of permission and process
Management

Class No-5 2025-10-29 (Wed) -

LAMP Web Server
LAMP Web Server
Understanding and reviewing the process of LAMP
Understanding and reviewing the process of LAMP

Class No-6 2025-11-05 (Wed) -

Introduction to Programming

Introduction to Programming

Understanding the programming by configuration and programming
process of Python and C

Understanding the programming by configuration and programming
process of Python and C

Class No-7 2025-11-12 (Wed) -

Installation of your own kernel
Installation of your own kernel
Installation of your own built kernel. updating your linux OS architecture
Installation of your own built kernel. updating your linux OS architecture

Class No-8 2025-11-19 (Wed) -

Wrap ups
Wrap ups
Wrap ups
Wrap ups
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KEIO UNIVERSITY GRADUATE SCHOOL OF MEDIA DESIGN
Syllabus for Fall semester 2025

F2OXDAY TV EEN EMBNBIFFENROKR (RAEE | BAGE - H5H)
CONTENTS CREATIVITY AND ECONOMICAL IMPACT OF OTAKU CULTURE (Language:
Japanese and English)

fEEE 2 —18
Instructor Kazunori SUGIURA
FEARE ABEH 4 B5R

Date and Slot Monday 4

HE#E (G

Course Description

AERISEARNICIEREE, 2L T, —S$EMAEL LTHABICTITONE Y. BABOAERTET3FEICE, EXR
ICISCCEBIERWE L E T
AWy, 72X, =L, PARIL, IRy TV T EWSTBEEDORY THILFr—HB5NICENSNSERIN
2T VIE, TLEBEOERDIEED THB19605F (BBMISE) L DIMREMICEEBLTWS . &, MEEWS
FCRMESN TSIV TIVIE, O3 v, N, =LV aBEEACZ(L, TLEEBE(FLETZ
X)WL TETAT A 7T v I RBTON, REALZELTWC. Th60IVTYVIR, #tE, REENT7IFa
TONVI—R—CHB D IREEMIACISASH, FABEIY TV ELTAEBLTW . &1z, ENSDRA!
EAVTOVEFG - HET31-0DOBRIBL LT, 1902F LD HEIEBARSFAR(MEG-CON),ZLT, HABKOEA
FBARRORRTHIAI v II—T v bRII7SELDRBEINDS. COLSHBARY MIBERNE—KI>TVVE
EEEOREL LTHREEZREL, Wow3A 2ol LT, £AEBNAIY TV VASHEOEENCELLT
Wotz.

RREBF 7w TRBETIE, COLSICEANIBAEINTERY THLFvr—HBE L TEAECEED
ZNRAZIVER)ICEBL, AV TV YHERETHIABLE(ZREIE, =REIE- - - DB STER - BENA
EHEOMBROBRICOVWTEY, Ry THILFr—e LT, BIERNA SV ERET 3HRNFAROVTHET 3.

This Course will be held in English and with Japanese if needed.For Japanese, only speakers, tfranslation will be
followed if requested.

"Comic", "Anime", "Game", "Idol", and "jpop Songs" are some of the aggressive and innovative forms of pop
culture found in Japan started and accelerated from the middle 1960s

The contents originated from books and magazines tfransformed and

recreated to comics, novels, game and many other forms of medium and contents, thus creating media mix
as example, Televi-Manga(TV Anime) spreading throughout houses and families. These contents are inspired
to secondary creativity by the fans: amateur creators. Community events, in 1962, Japan SF Convention starts,

and the seeds of World's

Largest Doujin publishing convention "Comic Market" starts on 1975.

These Otaku cultural convention and meetings up-rises and evolves to

create cultural forms on Otaku community, and now spreading throughout the world.

In this Future Direction Chair-ship Lecture, we focus on the spiral of contents creation and contents
consumption. Lecture will provide a knowledge to understand the protocols of creativity inspired by
consuming of the contents(Secondary creativity, thirdly creativity).

HENE - BERE

Prerequisite or Related Course

(Otaku Culture) (You will not need to pre attend Otaku Culture to attend this lecture)
E b 44

eSS

Course Requirements

none
BICE

BAsBIGFR
Class Room
C3502
KAV TAUBEDIZE. FvUNIADSEEICBMTZIFIECESOBEZFBATEET,
* For online classes, this classroom is available for those who attend classes on the campus.

RERE
Type of Class

NA Ty REEE (WEXEIET > 51> TOEEE) Hybrid Classes(attend classes on campus or online)

BEENRYFIER R

Active Learning Methods

ZEEL
Not applicable

F——k

Keyword


https://archiver.kmd.keio.ac.jp/cgi/class/syll_view.cgi?2025_38900+3d778ae6b77ff9f6
https://archiver.kmd.keio.ac.jp/cgi/class/syll_view.cgi?2025_38900+3d778ae6b77ff9f6

Otaku Culture
FRIXE

FEVNRT B FERM - VT MF

y and m ials /

REICE T 3Ei8%

Contact Address for Inquiry Regarding the Course

uhyo@kmd .keio.ac.jp

FHCBR EROFELY

Objective and Method of the Course

| will franslate this.... Objective of this course is to understand how the roots of these Otaku cultural activities in
Japan have expanded internationally as one of Simulacra with creators, and activists of the fields: How the
technology has been created, and knowing its real motivation to drive these sub-cultural activities. This course
will first address the backgrounds and characteristics as well as its innovative expansion of “"Otaku” culture
recognized internationally, that were once born in the age of competing creativity that comes from Social
Darwinism inherent during the phase of its economic growth and development of Japan, In this course, you
will learn and realize how the technique and history of “Otaku Culture” and contents have advanced in
Japan from three perspectives. 1) Potential of expression process 2) Digital Content technologies that are
being applied 3) Breakthrough of “Otaku Culture” influenced by Trans-nationalization and Internationalization.
We will learn the creation process of media contents, games, and expressions for the next generation,
especially learning and understanding technologies and methods to become a representative of “Otaku
Culture creator and producers”. We will discuss with participants, the next generation evolving reinvented,
recreated animation, games, and expression contents produced internationally outside of Japan, especially
from Asia. This course will also introduce you to get use to the views, methodologies, and ideologies based on
“Otaku” with practical evidence, together with knowing the route in psychological process of satisfying desire
and greed with its otaku creativity,. 7 U T—F1 EF 4 L LTORRE LTERT SV RICHREESZ MV S
B{ans, AR - BUREATHOEEIN, BERNLGEEHORBH C L TERTNZDICR, EFENICERELTWSC
DESBAVTFIYVINAZNEZFRL, DENGRENDRERET 23072 VERRDBEENICFATULC . FIC
TIT  RREEN S HRR CEARTNIHHARI ST OYDASKRL— 3 v EIER, TNEEBIDL5%
BREM YT Y DEILEHEFERICOVWTE R, BRIV TV VYIR%ERA(Era of Global Contents Collaboration)
DHDHFIZDOWT, Xy hT—0%FRAL, BENAESBENISRL—>3 Y ERARERT 5.

EfEFE (FY - ®EF)

Preparatory Study
(Advance Preparation, Revision, etc.)

none

#iit - BEXH

Textbooks and References

fRINERRE - 58 - MEHED S

Assignment, Exam and Grading Details

You are requested to:

submission of reports
Collaboration

FREDRH

WESAT

Grade Type

S, A, B, C, D

RBRHE

Practitioner Faculty

BYFICRBRBEHE EN74\ / The instructor(s) do not include Practitioner Faculty.

BELDEE

Notification for the Students

JESREHE

Course Schedule

Class No-1 2025-10-05 (Sun) 10:45 -
MERYT— By UPRESB 5~ VDLV&)
Akihabara Tour (Pietoro Woo Hiyohiyo)

Akihabara Tour!
We will meet @ Akihabara station electric city exit at 10:45 AM.

Akihabara Tour!
We will meet @ Akihabara station electric city exit at 10:45 AM.

Class No-2 2025-10-06 (Mon) 14:45 - 16:15
ZROBN By FRED « S5~ DLDE)
Infroduction to Otaku Culture (Pietoro Woo Hiyohiyo).
Introduction to Otaku: Otaku evolution
Introduction to Otaku: Otaku evolution

Class No-3 2025-10-13 (Mon) -
MEREARD By UPRES S5~ DLVL)
Akihabara and Otaku (Pietoro Woo Hiyohiyo)

Class No-4 2025-10-20 (Mon) -




AT EBENRE By PR LB - S5~ DELUVE)

Comike and Economical Impact (Pietoro Woo Hiyohiyo)
Class No-5 2025-10-27 (Mon) -

ASTICBMT S [ ASTEfE By FREB - 5~ - VLV E)

Participating_in Comike / Getting Ready for Comike (Group Work)_(Pietoro Woo Hiyohiyo)
Class No-6 2025-11-10 (Mon) -

ARVETOARTLERTILE By UPRED » 5~ DLTU&)

Cosplay and Kigurumi in Comike and Events (Pietoro Woo Hiyohiyo)
Class No-7 2025-11-17 (Mon) -

Z20DFENNRE By UFR LB+ 5~ DL VL)
Other impact on Otaku Economical Shift (Pietoro Woo Hiyohiyo)
Class No-8 2025-12-01 (Mon) -

Fr® By UREB - 5~ -VLVL)
Wrap-ups (Pietoro Woo Hiyohiyo)
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BiEEr>a250o3> (HESHE | %56
EMBODIED INTERACTIONS (Language: English)

BEHE mE EX

Instructor Kouta MINAMIZAWA
FERE ABER 5 F5FR

Date and Slot Thursday 5

HESE (G

Course Description
The class of Embodied Interactions aims to design new experiences based on the human ability to recognize
the world in bodily action. By understanding the human model of cognition and action, and learning
technologies to manipulate our visual or haptic perceptions, we try to understand the new way to design
human bodily experiences using emerging technologies.

ADBEICEITZEBERE OB L HBAZHD, ADTBHZEL THAZBHTIANILZERITZILT, T
I/ A —ZRAVTERNERE T VI B3FEEER.

HiRFE - FERE

Prerequisite or Related Course

EEES

Course Requirements

BAEBISFR
Class Room
C3502
KAV TAUBEDIZE. FvUNIADSEEICBMTIFIECESOBEZNBTEET,
* For online classes, this classroom is available for those who attend classes on the campus.

RERE

Type of Class

N Ty RIBE (BEERIEA > 51 > TOZEE) Hybrid Classes(attend classes on campus or online)
BEN—MIA YT UBMBARERED, FICT—0> a3y IR —T7—Jidxmasnz Rl 3,
Hands-on workshops and group work are strongly recommended for participation on campus.

BEENEY S ERZ

Active Learning Methods

RR. B RH [ ZRAOMER - RBICBVLT, ZENBSEBL. FROEITHERICE>T. HEABRICHTZHE
R RDBHR

Lab / Skill-development / On-site fraining: An educational approach in which students deepen their understanding of educational content through
first-hand experience and trial-and-error by initiating their own activities at facilities and accommodations both on and off campus.

TA4—IRT—=7 I 2RADT ¢ —ILRICEHE, PEESHRECERZEL TBRRESEZHR

Fieldwork: An educational approach in which students conduct surveys and observations on their own to collect information both on and off
campus.

TLEYT—2ay i ZENEREEERL. BERTRREZTSCLICE>T HERABICHT 2 ERZRDZ /N
Presentations: An educational approach in which students deepen their understanding of educational content by preparing materials and
delivering presentations in class.

IN=TT—=0  ZEEDANBOIIN—TICHT. BERBICETZREICRDEZIEZ AR
Gro;}p \;«ork: An educational approach in which students are divided into small groups and assigned tasks on issues related to educational
content.

*¥—7—F

Keyword
Ea—vI>aAYBa—8122502ay, @B, N—FrILUT )71, BEERSE
Human Computer Interaction, Haptics, Virtual Reality, Embodied Informatics

FENFBT SFEMM - VT ME

yandr ials /

Laptop PC
Laptop PC

ERICE Y 385k
Contact Address for Inquiry Regarding the Course
koutasec@kmd .keio.ac.jp

FHECAE BEOFELY

Objective and Method of the Course


https://archiver.kmd.keio.ac.jp/cgi/class/syll_view.cgi?2025_38910+ee4bd0aa061b0bc8
https://archiver.kmd.keio.ac.jp/cgi/class/syll_view.cgi?2025_38910+ee4bd0aa061b0bc8

ADREZBLC THAZZHLITHTIANILZERTZETHILBEFNERETY 1> T5 e ZB1E7Y.
BEMICIE (1) AOTBBITBETILOEBR (ZICEHER) (2 AOREZRIETZTI// O —0BREER (I
=023y 7R Q) BRMr 2SI avodabgqEYY (IIL-TFo—-I8R) =Z1T5

Embodied interaction aims to design new experiences based on the human ability to recognize the world in
bodily action. This course aims to - Understand the human model of cognition and action - Learn technologies
to hack our perceptions - Create an embodied interaction experience The course consists of lectures, hands-
on-workshops, and group-works. We will have a final presentation & demonstration to grade and share the
outcomes from the groups.

EfEFE (FY - 7E8F)

Preparatory Study

(Advance Preparation, Revision, etc.)
IIN—=T T =0 TOERBWEICH D, BERBATEES L —T TOHEEEZ1T 5.
709353 VTR Arduino’: £ OEBAFECHE VA ISEEATIIROBVO T, SEICEVWTHRELRIFILIE. 8.
HDITEP 1 V2 -2y b, AEEZRELTEZLADNSOHETSC &,
In the process of group work and project creation, students are expected to engage in group activities
outside of class time as needed.
The basics of programming or using Arduino will not be covered during class sessions. Therefore, students must
independently learn and acquire any necessary skills for their projects using other classes, online resources, or
Al tools.

it - BEE

Textbooks and References
N=FwIUTVT1F by BEN=FvILUTU T ¥R 1R
"Ry F (FROEBREIL I3 Y) by ERNER
"ERAPY (AR WARY) by fRAESEEH

"Where the Action Is - The Foundations of Embodied Interaction" by Paul Dourish
"Embodied Cognition" (New Problems of Philosophy) by Lawrence Shapiro

"Where the Action Is - The Foundations of Embodied Interaction" by Paul Dourish
"Embodied Cognition" (New Problems of Philosophy) by Lawrence Shapiro
"Human Hand Function" by Lynette A. Jones & Susan J. Lederman

fRILERE - B8R - RESHEDSEL L

Assignment, Exam and Grading Details

- Class attendance & contribution
- Final presentation & demonstration of the group-work
- Class attendance & contribution
- Final presentation & demonstration of the group-work

WESAT

Grade Type

S, A, B, C, D

RBRHE

Practitioner Faculty

BYUBICRBRBAEHLE £\ / The instructor(s) do not include Practitioner Faculty.

REELDEE

Notification for the Students

ExEE
Course Schedule
Class No-1 2025-10-09 (Thu) 16:30 - 18:00
[Hybrid] Introduction to Embodied Interactions (By Kouta Minamizawa)
[Hybrid] B&iE+1 > 250> 3 V15 (Kouta Minamizawa)

(Lecture) History & the state-of-the-art of embodied interactions
(Demonstration) After the class, we'll organize an optional TWISTER demonstration from 6 pm to 7
pm (only for in-person attendance)

(BR) M >2502 3 VEERBORESE £ &5kl
(1KBR) IRERIC. HEEMRICTWISTER FBREETVWET (4> 51 VEIFA)
Class No-2 2025-10-16 (Thu) 16:30 - 18:00
[Hybrid] Human perception mechanism (By Kouta Minamizawa)
_[Hybrid] AORBREHE X H= XL\ (Kouta Minamizawa)
(Lecture) Mechanism of human sensory perception
(BB) ADORBHEDANZXL
Class No-3 2025-10-23 (Thu) 16:30 - 18:00

[in-person] Haptic Design workshop (By Kouta Minamizawa)

_[@E) Haptic Design workshop (Kouta Minamizawa)
(In-person workshop) Haptic interaction design workshop using TECHTILE toolkit
(7—2 23w ) TECHIILE tookit Z BWcBETH 1 > DT -0 >3y
Class No-4 2025-11-06 (Thu) 16:30 - 18:00
[In-person group work] ideation & team building_(By_Kouta Minamizawa)
@\ (JI—F7—2)] ideation & team building_(Kouta Minamizawa)
Group work ideation towards final presentation
RIKEREICAIT T Ideation
Class No-5 2025-11-13 (Thu) 16:30 - 18:00
[Hybrid] Guest lecture (TBD)
[Hybrid] Guest lecture (TBD)
TBD




TBD
Class No-6 2025-11-20 (Thu) -
[Fieldwork] DCEXPO tour *optional activity (By Kouta Minamizawa).
[Fieldwork] DCEXPOY 77— *EEE/ (Kouta Minamizawa)

Experience cutting-edge content technologies at DCEXPO held at Makuhari Messe (meeting time
TBD).

BRXVEICEVWTHESNEDCEXPOICEVWTRARD IV FUY T/ OV —%4BT 5 (5K
RE)
Class No-7 2025-11-27 (Thu) 16:30 - 18:00
_[Hybrid] Research survey & groupwork progress presentation (By Kouta Minamizawa),
[Hybrid] Research survey & groupwork progress presentation (Kouta Minamizawa)

Presentation of the group assignment: survey of the assigned top-level research laboratory +
interim progress presentation of the groupwork

BDYHTONTARIIL—TICETIRER + I —TT— I DEHREEK
Class No-8 2025-12-11 (Thu) 16:30 - 18:00
_[Hybrid] Final Presentation (By Kouta Minamizawa),
[Hybrid] Final Presentation (Kouta Minamizawa)
Group project presentations and prototype demonstrations.
IIN—=77aT o rOTLEYTF—> 3 AL T FEVA ML=V 3 Y
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H—ERTHI MR (RESHE | &50)
METHODOLOGIES FOR SERVICE DESIGN (Language: English)

HYHE ek T8 % BE. WM X85 %# BHE R

Instructor Chihiro SATO,Kenji SAITO,ARIMA SHUN,NORIO TAJIMA,Shigeru KOBAYASHI
AR HiEH 38R

Date and Slot Monday 3

HEHSE (G

Course Description

This course provides a set of infroductory talks for you to design service that provides well-being. Realizing a
well-being world requires innovation; not just the goods but as service. Through this course, we provide insights
on innovation marketing, marketing, management accounting, information architecture, startup strategies,
intellectual properties, and philosophy, and integrate them as methodologies for service design.

This class will be on a blended learning style of both MOOC and real time discussions.

AEETIE. VINE—A VIR RETEZH—ERREFAETERLSICARDZTHODEABELRMT %, VTILE—
AT EREBTIHRERRTZIOICIEA /R=2 3 FRITEHVETHD. FHEMNISERAINZHICIEE
JDHTIFRAL B D, H—ERE LTRHATNZIZEUDRARTH B, 1/ R—=2 3> « IRXIXAY M I—T T4
V. EEAH. HABERER, X2— b7y . Mt B2 O9BFERELAHNS, Y—EXTFHI0T B
DDTEFIEFAFEICOVTER, XL LTIE MOOC 75y b7 4x—LEUTILERA Lty a>OmA%:
5&F L7z Blended Learning OFi&E% & 3.

HiFE - BERE

Prerequisite or Related Course

A EES

Course Requirements

R
Class Room
C3S01
XEVSAUREDBE. FrUNIADSREICBMTZIHIECESOREENBTETET,
* For online classes, this classroom is available for those who attend classes on the campus.

RERE

Type of Class

N Ty RIRE (MEELIEF>S1 > TOEEE) Hybrid Classes(attend classes on campus or online)

REENRYFIERZ R

Active Learning Methods

TARAYy a3y TAR—bF IHEDT—TICOVT, FENEEICERTBMPHERETS LICE 2T HERE
ICEY 2EBZRDBAR

Discussions, Debates: An educational approach in which students deepen their understanding of educational content through sharing and
discussing their opinions on designated topics.

IIN—=TT—=0  ZEEDANBOI IV —TIIHF. BERBICETZIREICWMOEFE AR
Groxrjp \;vork: An educational approach in which students are divided into small groups and assigned tasks on issues related to educational
content.

REEE  HE (BR) ABzH5H LORERBERICFETE. BEICEVWTE. Z0FMZFEORRICE L TER
T4 RAYaVEITIAR

Flipped classroom: An educational approach in which students study the course lecture in advance, and questions and discussions relating to that
content are then held in class.

F—T7—F

Keyword

FENHBIZFEMRM - VI M
; 7 Soff

yandr i

REICET 3Ei8%

Contact Address for Inquiry Regarding the Course

chihiro@kmd.keio.ac.jp

THECBER BROFELYL

Objective and Method of the Course


https://archiver.kmd.keio.ac.jp/cgi/class/syll_view.cgi?2025_46260+0a250704901b90e0
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FEETIF. VIIE—A VI ZRETEIZ Y —ERREFAETERLSICADZT-HDEABEEZRMY %5, VTIlE—
AV RETIHRERRTILDICIFA /R—2aVZRITEHDVETHD. FHHRNISERAINDDICIEE
JDHTIFRADHD. H—ERE LTRHATNZUDRARTH D, 1/ R—=23> « IRXIXAY M I—T T4
V. BERFH. HRERER. X42— Ty THEE. M. BF. OFEENLAY S, Y—EXTHA TR
DOIFIERFAEICOVTER, REZAIILLLTIE MOOC 75w b7 4—LEVTILRALEY>a>OmA%:
5&F L 7= Blended Learning OF&E% & %,

This course provides a set of infroductory talks for you to design service that provides well-being. Realizing a
well-being world requires innovation; not just the goods but as service. Through this course, we provide insights
on innovation marketing, marketing, management accounting, information architecture, startup strategies,
intellectual properties, and philosophy, and integrate them as methodologies for service design. This class will
be on a blended learning style of both MOOC and real time discussions.

EfRFE (FE - ®EF)
Preparatory Study
(Advance Preparation, Revision, etc.)

COBEFVTILEA LOFEEL, MOOCEZFALILBATT IHZ 41 TOREEZHETREL £2F, MOOCIZD
WTIFORHEHDOABRNH D £TDOT. STEMICEIEIZI L,

This class has a real time session and a MOOC session which students are required to study on their own prior
to the real time session. The MOOC is planned as a 90 min worth of own study, so plan yourselves wisely.

it - BEM

Textbooks and References

fRILERE - B8R - ESHED S B L

Assignment, Exam and Grading Details

MOOC W& 50% Ri&LHR— bk 50%
MOOC activities 50%, Final Report 50%

WESCT

Grade Type

S, A, B, C, D

RBRHE

Practitioner Faculty

BUBICRBRBEHIE £13 / The instructor(s) include Practitioner Faculty.

RiELDEE

Notification for the Students

BEHE
Course Schedule
Class No-1 2025-10-13 (Mon) 13:00 - 14:30

Service Design Basics (By Chihiro Sato, Shun Arima)
Service Design Basics ({58, BE)
How to live a good life2 Perspectives of relatedness, competence, and autonomy will lead to a
well-being life. Creating such well-being life can be possible with the help of service dominant
logic. We infroduce the MOOC tools (FutureLearn), and how the blended learning will be
conducted in this class.

REES L LId wel-being &N, MBEMICEBHNTRRABS LZ2HBREFLEFL. REPRICH
CENTREIEEZHCZ I LIFLDIC well-being EESFHBEINTE A COZONMEAEDLE >
TREIES LHHERZHRDTH AV END, ZOEHICITSH—EXTHA Y OERTHZIH—E X -
RIF2b-OZv 220 TERRS, MOOC DEWVWA. UTFILEA LICITS5#EFEL MOOC TH 2L
THHESBDEDRT 2 —)LICDWVWTHERRT %,
Class No-2 -
MOOC Weekl
MOOC Weekl
Work of the MOOC material, 20 steps of Week 1 “What and Why Service Design2”.
MOOC B%., MOOC RDE—BHE"What and Why Service Design2"'® 20 DX 7w 7= RELTEH
<o
Class No-3 2025-10-20 (Mon) 13:00 - 14:30
Discussion (By Chihiro Sato, Shun Arima)
Discussion ({£f#E. BHE)
Discuss any questions or thoughts encountered through MOOC Week 1.
MOOC @ Week] ZRI-EMICEZX TV, MOOC RTH>TWLW=EMIZDOWT, FED T3,
Class No-4 -
MOOC Week2
MOOC Week2
Work of the MOOC material, 17 steps of Week 2 “Know: Theoria”.
MOOC B%. MOOC ADEER Know: Theoria'® 17 DX 7 v FEREL TH<,
Class No-5 2025-10-27 (Mon) 13:00 - 14:30
Discussion (By Chihiro Sato, Shun Arima)
Discussion ({£i#E. BE)
Discuss any questions or thoughts encountered through MOOC Week 2.
MOOC M Week2 ZR=ERICEZ TV MOOC BTH>TWREMIZDOWT, FED T3,
Class No-6 -
MOOC Week3
MOOC Week3
Work of the MOOC material, 17 steps of Week 3 “Make: Poiesis".




MOOC B%¥., MOOC RDE=iAB"Make: Poiesis'® 17 DRT v FE#RELTH<,
Class No-7 2025-11-10 (Mon) 13:00 - 14:30
Discussion (By_Chihiro Sato, Shun Arima),
Discussion (&, BE).
Discuss any questions or thoughts encountered through MOOC Week 3.
MOOC ? Week3 Z R f=BRICEZX TV MOOC BTHR>TWEBMICOWT, FHED T3, ¥ b
E RSP U R
Class No-8 -
MOOC Week4
MOOC Week4
Work of the MOOC material, 21 steps of Week 4 “Make: Poiesis".
MOOC B%., MOOC ADFEMEE"Do: Praxis'® 21 D7y T2 RELTH <,
Class No-9 2025-11-17 (Mon) 13:00 - 14:30
Discussion (By Chihiro Sato, Shun Arima)
Discussion ({£f%, H5).
Discuss any questions or thoughts encountered through MOOC Week 4.
MOOC @ Week4 ZRIERIICEZ TV s MOOC AT > TWBHMIARTIIOWVWT. FED T3,
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Please note that this Syllabus page is updated at the beginning of the semester. The course details such as timetable can be changed during the semester.
Please refer to the course page for the latest information.

BEKBAFZRER X7+ 7751 VHRER
2025F R TE S SN X

KEIO UNIVERSITY GRADUATE SCHOOL OF MEDIA DESIGN
Syllabus for Fall semester 2025

RHEERORRRE (RHESHE - &5H)
MODERN ISSUES OF PUBLIC POLICY (Language: English)

fEE " E=
Instructor Hiro KISHI
AR XKBER 4 B5R
Date and Slot Tuesday 4

HEHSE (G

Course Description
Overview and discussion about the most important issues public policy should tackle with

HiRFE - BERE

Prerequisite or Related Course

eSS

Course Requirements

GE

Class Room

C3501
KAV TAUBEDIZE. FvUNIADSEEICBMTBZIFIECELS0BEZFBTEET
* For online classes, this classroom is available for those who attend classes on the campus.

RERE

Type of Class
NA Ty RIRE (MEHLIES > 51> TOFEE) Hybrid Classes(attend classes on campus or online)

Online only for the sessions on October 17 and 24. Others are on campus.
REBDRYRIERZ T
Active Learning Methods

ZEBL

Not applicable

F—g—f

Keyword

FENFBT SFERM - VT ME

y and mr ials /

REICE T 3Ei8%

Contact Address for Inquiry Regarding the Course
hkishi@policywatch.jp

FHCBR EROFELY

Objective and Method of the Course
BEIOERIIBRL I IL—TICLBZRRTER NS

Class will consist of both lectures and group discussions

EfEFE (FY - ®EF)

Preparatory Study
(Advance Preparation, Revision, etc.)

N.A.

it - BEW

Textbooks and References


https://archiver.kmd.keio.ac.jp/cgi/class/syll_view.cgi?2025_44104+fe2d1e9838a689aa
https://archiver.kmd.keio.ac.jp/cgi/class/syll_view.cgi?2025_44104+fe2d1e9838a689aa

1RIUERRE - SHER - RIESTED S EL L
Assignment, Exam and Grading Details
IIN—TT—V DR EBEEANDEBRICE > TEHET 3o
Students will be evaluated based on contribution to class discussions and group studies.

WESAT

Grade Type

S, A, B, C, D

RBRHE

Practitioner Faculty

BYUBICRBREEHF ENS / The instructor(s) include Practitioner Faculty.

BELDEE

Notification for the Students

EREE
Course Schedule
Class No-12025-10-07 (Tue) 14:45 - 16:15
Introduction and macro economy management (By Kishi),
1> bO/ROOBKEE (F)
Explain how class will be proceeded and discuss about macro economy manegement
Class No-2 2025-10-14 (Tue) 14:45 - 16:15
Retreat of globalization and industrial policy (By Kishi),
JO0=/LEDOEIR & FERRE ()
Discussion about how countries should cope with retreat of globalization and importance of
industrial policy

Class No-3 2025-10-21 (Tue) 14:45 - 16:15

Energy and environment (By Kishi)

IRILE—BIE (F)

Discussion about how countries should deal with global warming

BENRARERE TRILF—DOREMIGE VWANCHEILT M DVWTHERT 3.
Class No-4 2025-10-28 (Tue) 14:45 - 16:15

Population decrease (By Kishi)

ADED (E)

Discuss about reality of population decrease and its impact on society and economy
Class No-5 2025-11-04 (Tue) 14:45 - 16:15

Social security (By Kishi)

HERE (F)

Discuss about how population will affect social security and how government should cope with it
Class No-6 2025-11-11 (Tue) 14:45 - 16:15

EEREXICNTBRENDHDA (F)
Discuss about optimal regulation on medical industry, which will affect durability of social security
Class No-7 2025-11-18 (Tue) 14:45 - 16:15
Content insurty (By Kishi)
AT UVER (F)
Discuss about how government should promote its content industry, which is new and promising
from the viewpoint of impact on economy and soft-power
Class No-8 2025-11-25 (Tue) 14:45 - 16:15
Special lecture (By Hiroaki Takeuchi)
HHIEE (TTNEF)
Mr. Hiroaki Takeuchi, who is a famous business producer for animation industry, will explain about
reality of global competition of animation industry
BRT7ZATOTa—Y—THI3MARER FEHEEELAN) 28BS BROT7X/ FRIEE
DRREFRE. BELEERMGICOVWTHALTHS S
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Please note that this Syllabus page is updated at the beginning of the semester. The course details such as timetable can be changed during the semester.
Please refer to the course page for the latest information.
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KEIO UNIVERSITY GRADUATE SCHOOL OF MEDIA DESIGN
Syllabus for Fall semester 2025

73vFaAzaz—>arvox*k (FRHESHE: HE
REIMAGINING BRAND COMMUNICATION (Language: English)

fEE TR KH
Instructor Dunya Chen
AR HiEHR 585 R
Date and Slot Monday 5

HEHSE (G

Course Description

Course description

As we continue to move forward in time, there are plenty of unknowns surrounding how changes, big or small,
will continue to affect businesses and consumers. The commercial world that we return will most likely be a
very different one to the one we left.

While much has been made of business pivots during these uncertain times there are clear marketing trends
appearing around how consumers are wanting to interact with businesses.

Prior to the pandemic, many industries and organizations were only just starting to understand and fransform
by utilizing the power of the internet, price-comparison, peer-review, and ‘auto-switch websites. As the
pandemic hits, customers that re-emerge from this crisis will be fewer and probably much more risk-averse
than before. They will be looking for brands they frust, developing Brand propositions and partnerships based
on trust will be critical going forwards.

Join us to gain insights into how these challenging times have shifted marketing communication across
industries and how consumer behavior changes moving forward. We'll also walk through marketing strategies
and concepts that engage consumers in the post-pandemic era.

HiFE - BERE

Prerequisite or Related Course

A eSS

Course Requirements

R
Class Room
C3502
KAV TAUBEDIZE. FvUNIADSEREICBMTZIFIECELS0BEZFBTEET
* For online classes, this classroom is available for those who attend classes on the campus.

RERE

Type of Class

NA Ty RIRE (MEHLIES >S4 > TOFEE) Hybrid Classes(attend classes on campus or online)

lectures, in-class discussion, activities

REENRYIER R

Active Learning Methods

TLEYT—2 a3y i ZFENEREEERL. BENTERZITILICE>T HERBICHIT 3 ERZRHEZAR

Presentations: An educational approach in which students deepen their understanding of educational content by preparing materials and
delivering presentations in class.

TARAY IV TAR—F IFHEDT—IICDOVT, ZENHEICERTBPERZITS LICE>T. HERE
ICRET 3 IEMERDBZ AR

Discussions, Debates: An educational approach in which students deepen their understanding of educational content through sharing and
discussing their opinions on designated topics.

IN=TT—=0  ZEEDANBOIIL—TIIHT. BERBICETZREICWMOEZEE AR
Grot{'p \?vork: An educational approach in which students are divided into small groups and assigned tasks on issues related to educational
content.

REEHE HE (BR) NAZH5H COREMBAIICFESE. BRICBL T TOFEMFBORBICEALTER
PFq AN A VEFTSHR

Flipped classroom: An educational approach in which students study the course lecture in advance, and questions and discussions relating to that
content are then held in class.

PBL (RIREREARFE) : BN AR T7OD 10 M OREZREL. RENENSOFERREZHAB ZLICL>T HER
BICEAT MBI FIL2ZIFEZHR

Problem-based learning: An educational approach in which students acquire knowledge and skills related to educational content by attempting
to tackle specific projects or problems posed to them.

Brand, Communication, Consumer, Behavior, Change, Reimagine

FENFRT SFEMRM - VT ME

y and mr ials /

It is advisable for students to thoroughly review and conduct preliminary research on designated topics prior


https://archiver.kmd.keio.ac.jp/cgi/class/syll_view.cgi?2025_46928+78d37be98c864262
https://archiver.kmd.keio.ac.jp/cgi/class/syll_view.cgi?2025_46928+78d37be98c864262

to attending class, in order to actively participate in informed discussions and interactions with their peers.

REICET 3EiB%

Contact Address for Inquiry Regarding the Course

dchen@kmd .keio.ac.jp

THECBERE BROFELYL

Objective and Method of the Course

This will be a hybrid classes course with the below objectives: 1. To familiarize consumption behavior to help
students appreciate key psychological processes that potentially influence behavior. 2. To focus on effective
communication strategies to build a brand.

ERFE (FY - 7S
Preparatory Study
(Advance Preparation, Revision, etc.)

Students are expected to engage in independent study outside of class sessions, both in preparation for and
following each meeting. On average, students should anticipate dedicating approximately two hours per
week to individual study and an additional two to three hours to collaborative group work, in support of the
final presentation. It is important to manage time effectively and assess workload realistically to avoid
underestimating or overextending study hours.

Bt - BEXH

Textbooks and References

 Harris, L. C., Kotler, P., Armstrong, G., & He, H. (2020). Principles of marketing.

¢ Armstrong, G., Adam, S., Denize, S., & Kotler, P. (2014). Principles of marketing. Pearson Australia.

* Belch, G. E., and Belch, M. A. (2015), Advertising and Promotion: An Integrated Marketing Communications,
(10th Edition), McGraw Hill.

e Juska, J. M. (2021). Integrated marketing communication: advertising and promotion in a digital world.
Routledge.

« Kelley, L. D., Sheehan, K. B., Dobias, L., Koranda, D. E., & Jugenheimer, D. W. (2022). Advertising media
planning: a brand management approach. Routledge.

* Kushwaha, B. P., Singh, R. K., Varghese, N., & Singh, V. N. (2020). Integrating social media and digital media
as new elements of integrated marketing communication for creating brand equity. Journal of Content,
Community & Communication, 11(6), 52-64.

* Blakeman, R. (2023). Integrated marketing communication: creative strategy from idea to implementation.
Rowman & Littlefield.

¢ « Duncan, T., & Ouwersloot H. ‘Integrated Marketing Communications’, European Ed. New York: McGraw-
Hill, 2008.

* Krugman, Dean M., "Evaluating the Audiences of the New Media," Journal of Advertising, Vol. 14, No. 4,
1985.

« Confractor, F. J. (2021). The world economy will need even more globalization in the post-pandemic 2021
decade. Journal of International Business Studies, 1-16.

* Pedersen, C. L., & Ritter, T. (2020). Preparing your business for a post-pandemic world. Harvard Business
Review. Recuperado de: https://hbr. org/2020/04/preparing-your-business-for-a-post-pandemic-world.

* Industry Journal
o Journal of Marketing Research, American Marketing Association
o Journal of Brand Management, Palgrave Macmillan

o Journal of Product and Brand Management, Emerald Insight
o The Journal of Communication (JOC), Journal of the International Communication Association

fRINEREAE - B8R - RESHEDSEL L

Assignment, Exam and Grading Details

Assignment & Grading

Due date:
Last class or last two classes (Subject to number of enrolled students & groups)

Aim:

This assignment aims to give students familiarity in applying course concepts to the progress of an integrated
marketing communication campaign. Students will form groups of 6 to develop a marketing communication
plan for a brand of their choice. By the end of this module, each group should prepare a proposal for the
project via a 15-minute presentation.

Areas to cover in the presentation
Each should contain below topics:

1) Infroduction (35%)

a) Company background -5%

b) Situation Analysis -10%

c) Target Market Analysis - 10%

d) Objective of the proposed communication strategy (what communication issue are you addressing?)- 10%
2) Integrated Marketing Strategy (50%)

a) Positioning Strategy — 10%

b) Media Strategy- 10%

c) Creative Strategy- 10%

d) Integration for implementation- 10%

e) Evaluation methods for the proposed strategy- 10%

3) Conclusion (15%)



a) Recap on how the proposed strategy responds to the communication issue identified (7.5%)

b) Specify how strategy can motivate and engage audiences for the brand’s success (7.5%)

ST

Grade Type

S, A, B, C, D

RBRHE

Practitioner Faculty

BUFICRBREEHE ENS / The instructor(s) include Practitioner Faculty.

BELDEE

Notification for the Students

Students which wish to join this class are strongly encouraged to prepare themselves to actively participate in
the in-class discussion and exercises. We will be offering hybrid this semester, you are strongly encouraged to
join class physically so you can take full advantage of interaction in class.

EREHE
Course Schedule
Class No-1 2025-10-06 (Mon) 14:30 - 18:00
Why do we buy?2 (By Donna Chen)

This class will focus discussion on the basic concept of consumptions behavior, changes, and its
relation to social well-being.

Class No-2 2025-10-13 (Mon) 16:30 - 18:00
How do we choose when we buy?2 (By Donna Chen)

This class aims to explore some of the internal and external influences when making consumption
decisions.

Class No-3 2025-10-20 (Mon) 14:30 - 18:00
How does the brand communicate to their (potential) customerse (By Donna Chen)

This class will cover the role, the process of communication responses (from AIDA to FMOT, SMOT,
and ZMQOT), use of small data of the integrated communication in time of change.

Class No-4 2025-10-27 (Mon) 16:30 - 18:00
Why do some brands communicate better than others2 (By Donna Chen)
This lecture will allow students to explore the importance of objectives for the communication
campaign.
Class No-5 2025-11-10 (Mon) 16:30 - 18:00
Why do some brands communicate better than others2 - Creative Strategies (By Donna Chen)

In this section, we discover how some brands use creative strategies, source, message, and
channel factors in their communication strategies.

Class No-6 2025-11-17 (Mon) 16:30 - 18:00
Why do some brands communicate better than others2 - Creative Strategies (By Donna Chen)

In this section, we discover how some brands use creative strategies, source, message, and
channel factors in their communication strategies.

Class No-7 2025-11-24 (Mon) 16:30 - 18:00
Why do some brands communicate better than others2 -Media Strategies (By Donna Chen)

This class attempts to discover the use of media strategies in post-pandemic situations and
discuss how the media environment has evolved over the years.

Class No-8 2025-12-01 (Mon) 16:30 - 18:00
Why do some brands communicate better than others2 -Media Strategies (By Donna Chen)

This class attempts to discover the use of media strategies in post-pandemic situations and
discuss how the media environment has evolved over the years.

Class No-9 2025-12-08 (Mon) 16:30 - 18:00
Do we buy the same on the Internet? How does should brands communicate in a digital
environment?2 (By Donna Chen)

This section discusses the area of consumption behavior in a networked environment as well as
the role of digital media in integrated communication.

Class No-10 2025-12-15 (Mon) 16:30 - 18:00
Students' presentations (By Donna Chen)
This session is for all students to present their findings and plan for the selected brand.

Copyright(c) 2024, Keio University. All rights reserved. S@l Powered by
C DY A b DELEHEIC DUV T |_About copyright of this site WIDE/SOI



https://archiver.kmd.keio.ac.jp/cgi/doc/copyright.cgi

	COMPUTATIONAL SERVICE ARCHITECTURE_2025f
	CONTENTS CREATIVITY AND ECONOMICAL IMPACT OF OTAKU CULTURE_2025f
	EMBODIED INTERACTIONS_2025f
	METHODOLOGIES FOR SERVICE DESIGN_2025f
	MODERN ISSUES OF PUBLIC POLICY_2025f
	REIMAGINING BRAND COMMUNICATION_2025f

